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No better indication of this general uncertainty of marketing ideas is to be found than the popular recognition and approval which accompanied the appearance of a certain cartoon entitled "What Happens in the Dark." (See Figure i.) That this cartoon should have been widely distributed in the Country Gentleman, reproduced in various publications and posted widely as a handbill, is ample suggestion that it accorded with the general lack of information and the usual conception of the marketing problem. That it raises a question to which no one has given a comprehensive answer emphasises the urgent need for a reliable presentation of what marketing is and does.
In answer to the cartoon and question "What Happens in the Dark/1 Figure 2 presents a graphic illustration of the principal things which marketing must accomplish. In doing this it shows in part what happens in the dark. Between! farmers and consumers, all products, no matter how simply they are marketed, must be assembled, transported and distributed by some* one. Economic considerations require that these and other marketing services should be performed by specialists who have become known universally as middlemen. Manifestly an answer to "What Happens in the Dark" must clearly analyze the services of middlemen, the methods of marketing, and the agencies which control marketing. This in turn requires extended discussion of the numerous marketing services and problems which are necessarily implied in Figure 2, though not named or described therein. In fad, this problem is so large and complex that a careful answer requires so much by way of facts and discussion that space anything short of a book is inadequate. The present-volume is devoted to this task with a hope of placing representative facts and important economic principles before those who are interested in 'better marketing.